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FINANCIAL PERFORMANCE: 2018 
 

● KREN has affirmed its position as Indonesia’s leading digital business integrator, 
nurturing their business more vigorously and rapidly in 2018 

● Through its various investments and initiatives, KREN has set in place massive and in-
depth infrastructure, with digital distribution points totaling 75,910 in 2018 (vs. 51,482 
in 2017), resulting in a huge expansion of user population, reaching 12.9 million in 2018 
(vs. 9.2 million in 2017). 

● 2018 also saw KREN actively investing in peripherals and initiatives; we naturally expect 
others to track the success of the NFCX and DIVA IPOs in 2019. 

● Financial results: FY18 Revenue marked +152.6% YoY to Rp7.2 trillion, with net profit 
showing +71.9% YoY to Rp503.5 billion 

 
Affirming position as Indonesia’s leading digital business integrator 

2018 has been a great year for PT Kresna Graha Investama Tbk (“KREN” or “the Company”). We are 

very excited that the strategic roadmap we designed in 2016 has set KREN in a very sweet spot, 

capturing the explosive growth of the digital economy in Indonesia. To complete its interlocking 

structure as a diversified yet integrated portfolio of companies, within the past two years KREN has 

been an active investor in various digital and technology sectors, covering fields including digital 

payments, P2P lending, distribution, retail, communications, travel, transportation, entertainment, 

advertising, software-as-a-service (SaaS) and artificial intelligence (AI).  

 

Through its expansive business networks, KREN nurtures these companies to grow faster and stronger. 

Acting as a digital business integrator, KREN plays an active role in synergizing its portfolio companies, 

creating a complete and mutually-beneficial digital ecosystem where each company can interlink and 

interchange technology and resources, even cross-selling their products across platforms. This is the 

offering that KREN brings to the table. So far, the model has worked very well and yielded eminent 

results, commercially and financially. 

 

KPISOFT Pte Ltd, a subsidiary specialized in a next generation AI-powered performance management 

platform, is progressing at a rapid pace, with a current roster of 11 offices in operation, extending over 

8 countries, and has further recorded a successful track record with major organizations such as 

Zurich, TM, Generali and Cigna. The Company has set up operations hub in Houston, Texas and is 

ramping up pipelines in North America. KPISOFT has just signed a large contract in Middle East with a 

prominent institutional client, to be officially announced soon. In Indonesia, KREN has helped KPISOFT 

secure deals from several prestigious groups. This year, KPISOFT plans to set up an operations hub in 

Indonesia, given ample pipeline projects and potential deals arising from the world’s sixth-largest 

economy. 

 

Another KREN subsidiary, Matchmove Pay Pte Ltd (MMP) is Singapore's fastest-growing fintech 

concern, and one with global reach, serving more than 50 enterprises in countries across South East 

Asia, India, Australia and Latin America; plans are to expand into Europe, South Africa and China. With 

the help of KREN, MMP has spread its wings to the Indonesian market, establishing PT Matchmove 

Indonesia (MMI) in 2018, together with KREN’s digital distribution arm, PT M Cash Integrasi Tbk 

(MCAS). Orchestrated by KREN, MMI will enjoy benefits using MCAS’ massive digital infrastructure, 



 
while MCAS itself can access the MMI platform to distribute its digital products to tens of millions of 

potential consumers. Through the KREN connection, MMI has also managed to close a deal with one 

of the largest banks in Indonesia, empowering the institution and its 70 million customers with the 

Matchmove Bank-as-a-service platform. KREN is also helping MMI seal a potential deal with one of 

the largest mass organizations in Indonesia, aiming to empower their 50 million members with MMI’s 

digital payment solutions. 

 

In 2018, KREN also plays an active role in materializing mutual collaboration between PT Digital Artha 

Media (DAM Corp.) and MCAS, in the quest to provide digital contents that empower over 50,000 

waroengs (pop-and-mom stores) across Indonesia. Other integration showcases can also be found in 

the free-flow (auto gate) toll road and unmanned store projects where cross resources (technology, 

humans, capital and networks) have been deployed to make the projects come into reality. 

 

Conquering Indonesia digital space through massive infrastructure development 

Throughout 2018, the Company has strongly reinforced its footing, with massive and in-depth 

distribution infrastructure spread across Indonesia. By end-2018, the Company had successfully 

multiplied its distribution points by 47.4% YoY, to 75,910, expanded from 51,482 in 2017. With such a 

massive infrastructure presence, the Company managed to accumulate 12.9 million users in 2018, up 

by 40.2% YoY from 9.2 million users in 2017.  

 

More IPOs to come in 2019 

Among many potent seeds that KREN nurtures, PT NFC Indonesia Tbk (NFCX) and PT Distribusi Voucher 

Nusantara Tbk (DIVA) managed to successfully list their shares on the Indonesia Stock Exchange (IDX) 

in 2H18, garnering total IPO proceeds of Rp940 billion (USD67 million) from the market, respectively 

(following MCAS IPO in November 2017). From these IPOs, KREN has once again proved its ability to 

push its subsidiaries and investment companies into a public space. This year, we will continue to 

cement our presence in public space for our subsidiaries and investment firms, including PT Telefast 

Indonesia which eyes to list 30% of its shares in the Indonesia Stock Exchange in 2H19. 

 

Financial results: FY18 Revenue marked +152.6% YoY to Rp7.2 trillion, with net profit showing 

+71.9% YoY to Rp503.5 billion 

Our massive infrastructure expansion as well as investments in peripherals and initiatives have finally 

fructified a satisfying result. In 2018, our technology and digital segment, which constitutes 88.2% of 

our total revenue, posted a 166.3% YoY jump (Rp2.3 trillion in FY17 vs Rp6.4 trillion in FY18) driven by 

significant increase in digital distribution points (51,482 in FY17 vs 75,910 in FY18). Meanwhile, our 

legacy business, financial & investments, its revenue also managed to record a satisfying growth of 

82.5% YoY (Rp467.9 billion in FY17 vs Rp854.0 billion in FY18). In total, KREN total revenue recorded a 

152.6% YoY jump, from Rp2.9 trillion in FY17 to Rp7.2 trillion in FY18. Such strong revenue 

performance has driven net profit to record growth of 71.9% YoY, from Rp292.9 billion in FY17 to 

Rp503.5 billion in FY18. 

 

 

 

 

 



 

FINANCIAL HIGHLIGHTS 
(Expressed in Billion Rupiah, Unless Otherwise Stated) 

INCOME STATEMENT FY17 FY18 Change 

Revenue       2,854       7,210  152.6% 

Operating Profit           325            757  132.7% 

Pre-tax Income           307            762  148.6% 

Net Income*           293            504  71.9% 

FINANCIAL POSITION FY17 FY18 Change 

Asset       2,059        3,504  70.2% 

Liabilities           685            897  31.0% 

Equity       1,374        2,607  89.7% 
*Attributable to Owners of the parent entity 

 

*) includes digital product exchange members and advertising points 
 

 

 

 

 

 

Further Information, please contact: 

 

Stanley Tjiandra 

Head of Business Analysis 

PT Kresna Graha Investama Tbk. 

Phone: 021 – 515 2889 

E-mail: stanley@kresnainvestments.com 

  

For media inquiries, please contact: 

 

Sirly W. Nasir 

Public Relations Manager 

PT Kresna Graha Investama Tbk 

Mobile: +62 815 1606 021 

Email: sirly.nasir@kresnainvestments.com 

 

 
 

Operational Matrix FY17 FY18 Change   
Distribution Points*  51,482  75,910  47.4% 

Digital Product Exchange Members   23,736   25,918  9.2% 
Advertising Points  -   4,105  - 
Media & Entertainment Users (million)  -   2.4  - 

Total KREN Users (million) 9.2 12.9 40.4% 

    
Revenue Breakdown by Segment FY17 FY18 Change 

Financial & Investment           468            854  82.5% 

Technology & Digital    

- Digital Product Sales 1,102 3,866 250.8% 

- Digital Product Exchange/Aggregator 1,285 2,471 92.3% 

- Digital Cloud Advertising - 18 - 

- Digital Media & Entertainment - 0 - 

- Sub Total Technology & Digital 2,387        6,356  166.3% 

Total revenue       2,854       7,210  152.6% 




























